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Executive Summary
From August to September 2019, the Seychelles Sustainable Tourism Foundation (SSTF), Valsen
Consulting and the James Michel Blue Economy Research Institute (BERI) of the University of
Seychelles carried out a Willingness to Pay (WTP) study on the inner islands of Seychelles,
commissioned by the Seychelles Conservation and Climate Adaptation Trust (SeyCCAT), to
investigate the visitors’ willingness to pay an environmental levy to be added to Seychelles’
existing departure fee. A survey questionnaire, based on a methodology developed by The
Nature Conservancy (TNC) and applied successfully in other small island states, was developed
in both English and French to establish the visitors’ willingness to pay an additional fee to invest
in the natural heritage of Seychelles, as well as to compile information on the visitors’ travel
experience, vacation expenditures and socioeconomic and demographic characteristics.
A total of 1,445 adult visitors were approached on a random basis at airports, jetties, beaches
and numerous outdoor attractions on Mahé, Praslin and La Digue, and 1101 were willing to
participate in the survey. Of the 1,101 respondents interviewed between the 15th August and
7th September 2019, with Germany representing the highest share of interviewees (23%),
followed by Italy (18%) and France (17%), 80% said they would be willing to pay an
environmental fee. Of the 220 respondents (20%) that indicated that they were not willing to
pay the extra fee, the main reason given was that Seychelles was already expensive and that
the fee will make the destination even more so.
Among the respondents who indicated a specific dollar amount that they were willing to pay,








10.5% were willing to pay $5
22.2% were willing to pay $10
19.3% were willing to pay $20
16.4% were willing to pay $40
9% were willing to pay $60
4.3% were willing to pay $80
10.6% were willing to pay $100

which means that the majority of respondents were willing to pay between $10 and $40.
The study also explored visitors’ opinions on the management of the environmental fee. Of the
881 survey respondents who indicated a willingness to pay the extra fee, just above half said
that they would prefer that the funds generated be managed by an independent trust fund.
Seychelles appears to remain highly rated amongst tourists, represented by 90% of
respondents being highly satisfied with their current trip and with just over three quarters of
visitors rating the condition of the environment with high satisfaction level. The visitors
interviewed identified, among others, “Environmental sustainability” and “affordability of
Seychelles” as the main challenges facing Seychelles tourism. Under environmental
sustainability, “better collection of garbage” and “recycling” were the most common concerns.
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I.

Introduction
A visitors’ willingness to pay survey was undertaken in Seychelles from 15 August 2019 through
to 7 September 2019. The survey was undertaken by a consortium led by the Seychelles
Sustainable Tourism Foundation (SSTF) and included Valsen Consulting (Valsen) and the James
Michel Blue Economy Research Institute (BERI) of the University of Seychelles. It was funded by
the Seychelles Conservation and Climate Adaptation Trust (SeyCCAT), an independent,
nationally-based, public-private trust fund. The study received methodological support from
The Nature Conservancy (TNC).
The main aim of this survey was to conduct a willingness to pay (WTP) survey to determine the
feasibility of adding an environmental levy to Seychelles’ existing departure fees which would
be invested in Seychelles’ natural resources through conservation, management and research.
The specific objectives of the survey were to:


Ascertain visitors’ willingness to pay an additional fee to invest in the natural heritage assets
in Seychelles and the maximum they would be willing to pay;



Ascertain the importance of certain attributes in visitors’ decision to visit Seychelles; and



Obtain feedback from visitors on their experiences during their stay in Seychelles, in terms
of activities participated in, their level of satisfaction and their broad vacation expenditure
categories.

The report is organised as follows: following this introduction, Section II discusses the
methodology of the survey. The main results of the survey are summarised in Section III. Section
IV discusses the main policy implications of the survey and makes recommendations.

Page 2 of 29
SEYCHELLES WILLINGNESS TO PAY SURVEY

II.

Methodology
A. Preparatory phase
This first phase of the survey was conducted in June 2019 and served as a basis for the
methodology and planning of the visitor survey, to understand the current fee system in terms
of its collection mechanisms, purpose and usage, possible challenges, communication and
previous research conducted. The willingness-to-pay survey reports undertaken in the
Bahamas1 and Jamaica2 were reviewed as part of this phase. On the basis of these preparatory
tasks the work plan, sampling strategy, survey instrument and survey administration were
prepared. The plan of action of the survey is appended to this report as Appendix I.

B. Sampling framework
A sample of 1, 500 adult visitors were to be selected at random to participate in the survey.
Based on requirements set out by SeyCCAT and TNC, 500 visitors entering the country, 500
visitors in the middle of their stay, and 500 visitors at the end of their stay were to be targeted.
In addition, the location of visitors was matched to the proportion of visitors staying on Mahé,
Praslin, La Digue, other islands and on vessels. Cruise passengers were not explicitly included in
the survey. This was based on data for 2017 which indicated that 66% of visitors stayed on
Mahé, 19% stayed on Praslin, 5% stayed on La Digue, 6% stayed on other islands and 4% stayed
on vessels. Consequently, interviews were distributed as per table II.1. The detailed breakdown
of targeted respondents to be surveyed by location is shown in table A1 in Appendix II. As it
was not practical to pre-select respondents, the sampling discussed above was carried out by
the data collectors and their supervisors in the field.
Table 1: Likely representation of visitor holiday destination, based on 2017 data
Mahé
Praslin
La Digue
Other islands
On vessels
Total

Percentage
66
19
5
6
4
100

Number
990
285
75
90
60
1, 500

C. Survey instrument
A questionnaire, based on a sample provided by SeyCCAT and used elsewhere for this purpose,
was developed for the administration of the survey. The survey questionnaire contained
questions on trip characteristics and expenditure, willingness to pay an additional environment
levy, and respondents’ socioeconomic and demographic characteristics. It also had an
introductory section briefly describing the background and purpose of the survey. The
preliminary instrument was revised based on the findings from the training of research
assistants and the pilot survey. It was prepared in English and translated into French. The
English and French versions of the survey questionnaire are attached as Appendix III. A manual

1
2

Laura Jane Marketing & Consultants Ltd. 2008. Willingness to Pay Report: The Bahamas.
Balcostics Ltd. 2013. Willingness to Pay Report: Jamaica.
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was prepared to provide a complete and uniform understanding of the objective, methodology
and instruments of the survey questionnaire. This is appended as Appendix IV.

D. Survey administration
The main survey was undertaken in the last two weeks of August and the first week of
September 2019 using face-to-face interviews where a questionnaire was administered. Data
collection for this survey was conducted by fourteen (14) trained Research Assistants. They
used Samsung tablets loaned from the National Bureau of Statistics (NBS) to capture the survey
data. They were supervised by four (4) Field Supervisors.
The Research Assistants and Field Supervisors received training to familiarise them with the
survey instrument, the survey manual, the use of tablets to record survey responses and their
roles and responsibilities. The training was delivered on 20 July and 10 August 2019 and
comprised of lectures and role-playing, in which Research Assistants administered the entire
survey to one another.
In the first week of August 2019, a pilot survey was undertaken to test the adequacy of the
survey questionnaire; identify the specific changes to be made to the survey questionnaire; and
find the most efficient way to administer the survey. The pilot survey was undertaken by five
Research Assistants who served as Field Supervisors in the main survey. During the pilot survey,
the Field Supervisors identified a number of issues to improve the survey questionnaire and
management thereof which were taken on board.
While Field Supervisors were responsible for day-to-day operations, the overall survey process
from the beginning to the latter phases of the field work was supervised by Valsen. Throughout
the survey, daily reports on the progress of the survey were prepared and shared with Field
Supervisors. The main objective of these reports was to ensure that the intended sample was
interviewed and to monitor the performance of the Research Assistants. As part of the
monitoring process, it was decided to extend the survey by another week as the targeted
number of completed interviews would not be achieved in the two weeks that was originally
planned to undertake interviews.
During the survey, international visitors were randomly intercepted at airport departure and
arrival lounges (Mahé International Airport, Mahé Domestic Airport and Praslin Domestic
Airport), jetties on Mahé, Praslin and La Digue, beaches (Anse Royale, Beau Vallon and Port
Launay; Anse Lazio and Cote d’ Or on Praslin; and Anse Source d’ Argent on La Digue), and
numerous outdoor attractions in Victoria.

E. Limitations of the study
The Survey Team took a number of steps to ensure that the survey methodology was sound
and the results were reliable and valid. Most of these were discussed above and are
summarized below.
1. Preparation of a detailed work-plan to guide the survey.
2. Preparation of a sampling framework and design of a sampling strategy.
3. Design of a survey instrument based on good survey practice, and preparation of the
associated survey manual.
4. Training of the Research Assistants and Field Supervisors.
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5. Carrying out of a pilot survey to test the adequacy of the survey questionnaire and
improve survey administration.
6. Use of tablets for data capture.
7. Preparation of daily reports on the progress of the survey throughout the survey period
to monitor survey implementation and ensure that the intended sample was
interviewed.
8. Performing quality assurance checks during data processing.
Despite these precautions, the study had a number of limitations that should be borne in mind
when interpreting the results.
1. In general, self-reported willingness to pay may differ from actual willingness and ability
to pay. Related to this are the risks that respondents will either over- or under-estimate
their willingness to pay the additional fee if they believe that the results of the survey
will influence public policy decisions.
2. It is likely that the Research Assistants favoured English-speaking respondents due to
some of them not being confident in administering the French questionnaires. These
biases could have been remedied with additional days of training.
3. The number of respondents may not reflect the actual distribution of visitors by
location. As it was not possible to pre-select respondents based on their visitor holiday
destination as summarised in table II.1, the sampling was left to the Research Assistants
and their supervisors in the field. Similarly, it was not possible to achieve the target of
an equal distribution of respondents at the start, in the middle of and at the end of their
visits. Box II.1 highlights some of the difficulties encountered by Research Assistants in
interviewing visitors entering the country.
4. The profile of visitors does not reflect the profile of visitors for the year and this might
be a reflection of the survey having been conducted in the last 2 weeks of August and
first week of September, which is deemed a peak period especially for European visitors.
It could also reflect the Research Assistants’ own cultural bias where traditionally
visitors have been seen as being white Europeans.
Box II.1: Difficulties encountered in interviewing entering visitors
As can be observed from table II.2, the requirement to have a similar share of visitors at
the beginning, in the middle and at the end of their stay could not be met. One of the
lessons learnt from the pilot survey was that it was a lot easier to interview people at the
Seychelles International Airport when they were leaving the country in comparison to those
arriving in the country. Generally, Research Assistants had to rush through the questions as
the (arrived) passengers just wanted to exit the airport. Furthermore, tourists are
approached by tour operators as soon as they exit the domestic arrival lounge. This was
planned for and monitored through the daily monitoring reports. Once the targeted
numbers for visitors in the middle of and at the end of their stay were reached, Field
Supervisors were instructed to focus their efforts on visitors entering the country.
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III.

Main results
A total of one thousand one hundred and one (1, 101) usable questionnaires were completed
and analysed (see table II.2), representing 76% of the 1, 445 visitors approached.
Table II.2: Number of survey respondents by interview location and stage of trip

Island
La Digue
Mahé
Praslin
Total
Percentage

Entering
15
229
57
301
27.3%

Stage of trip
Middle
53
238
156
447
40.6%

Leaving
19
263
71
353
32.1%

Total
87
730
284
1,101
100.0%

Percentage
7.9%
66.3%
25.8%
100.0%

A total of 301 visitors (27.3% of total survey respondents) were interviewed entering the
country, 447 (40.6%) in the middle of their stay and 353 (32.1%) at the time of their departure.
Approximately two thirds of survey respondents (730, or 66.3%) were interviewed on Mahé,
284 (25.8%) on Praslin and 87 (7.9%) on La Digue.

III.1. Demographics
In this part of the survey, information on gender, age, country of residence, highest level of
formal education, employment status and earnings was collected.

A. Gender and age
Of the 1, 101 visitors surveyed, information on gender was recorded for 969. Fifty-three percent
were females and 47% were males (chart III.1a).
Chart III.1: Gender and age distribution of survey sample, percentage (%)
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Nine hundred and sixty-one (961) survey respondents revealed their age. There were more
respondents in the younger age groups (chart III.1b). A third of respondents were between the
ages of 30 and 39, followed by those between the ages 18 and 29 and between the ages of 40
and 49 with 24% and 23% of respondents respectively. The percentage of respondents older
than 50 years amounted to 21% of the total respondents.

B. Country of residence
Almost 80% of visitors surveyed reside in Europe, with 11.0% from Asia and 6.5% from Africa
(table III.1). In comparison, 2018 data revealed that the share of visitors from Europe, Asia and
Africa were 66.4%, 20.0% and 9.7% respectively. This shows that visitors from Europe were
significantly overrepresented in the survey and those from Asia were significantly
underrepresented relative to the actual distribution of visitor numbers in 2018.
Germany was the country with the highest share of visitors who participated in the survey
(23.2%), followed by Italy (17.5%) and France (17.1%). These shares were significantly higher
than corresponding market shares from 2018.
Table III.1: Country/region of visitors, number and percentage (%)
Country/Region
Germany
Italy
France
United Kingdom
Other Europe
Europe
United Arab Emirates
India
China
Other
Asia
South Africa
Other Africa
Africa
Oceania
United States of America
Other America
America
TOTAL

Sub-total
224
169
165
58
153

Total

769
42
29
11
24
106
26
37
63
5
15
7
22
965

%
23.2%
17.5%
17.1%
6.0%
15.9%
79.7%
4.4%
3.0%
1.1%
2.5%
11.0%
2.7%
3.8%
6.5%
0.5%
1.6%
0.7%
2.3%
100.0%

% for 2018
17.5%
7.0%
12.4%
7.6%
21.9%
66.4%
7.2%
4.0%
2.6%
6.2%
20.0%
3.5%
6.2%
9.7%
0.6%
2.7%
1.2%
3.9%
100.0%

Note: Figures for actual number of visitors for 2018 are from the National Bureau of Statistics.

C. Education
Most visitors’ highest level of education was ‘Graduate/ Professional school’ (74.5%) (chart
III.2), followed by those who completed ‘High school’ (11.2%) and ‘Technical’ (9.7%).
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Chart III.2: Highest level of formal education of visitors, percentage (%)

Graduate/ Professional school

74.9%

High school

11.2%

Technical

9.7%

High school or less

Other

3.3%

0.8%

Note: Total respondents = 958 visitors.

D. Employment status and earnings
Approximately three quarters (74.8%) of surveyed visitors were employed (chart III.3a). Selfemployed accounted for 13.6% of surveyed visitors.
Chart III.3: Employment status and annual income of visitors, percentage (%)
(a) Employment status

Employed

(b) Annual income (US$)

74.8%

More than $30,000

55%

$25,000 - $30,000
SelfEmployed

15%

13.6%
$20,000 - $25,000

Student

7.6%

$15,000 - $20,000

$10,000 - $15,000
Retired

7%

4%

2.5%
$5,000 - $10,000

Unemployed

10%

2%

1.5%
Less than $ 5,000

Note: Total respondents = 949 visitors.

8%

Note: Total respondents = 560 visitors.

The majority of surveyed visitors (55%) earned more than US$30,000 in annual income. Visitors
earning between US$25,000 and US$30,000 and between US$20,000 and US$25,000
accounted for 15% and 10% respectively.
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III.2. Trip characteristics
A. Satisfaction with current trip
Survey respondents in the middle of their stay and leaving the country were asked how satisfied
they were with their vacation. Just over 90% of visitors surveyed had a high satisfaction level
(satisfaction ratings 8 through 10) with their current trip to Seychelles (chart III.4a). Only 0.3%
of visitors surveyed had a low satisfaction level (satisfaction ratings 1 through 3) with their
current trip.
There was little difference between visitor satisfaction levels in the middle of their trip and
those at the end of their trip (chart III.4b). The weighted average satisfaction rating for all
visitors surveyed was high at 8.8, the same as for those in the middle and end of their trips.
Chart III.4: Visitors’ levels of satisfaction with current trip, percentage (%)

B. Likelihood to revisit Seychelles
Survey respondents in the middle and at the end of their trips were asked how likely they were
to visit Seychelles again. Eight respondents did not answer this question.
Overall, 64.9% of respondents indicated a high likelihood of visiting Seychelles again, while 4.8%
said that they are unlikely to do so (chart III.5a). The weighted average likelihood of visiting
Seychelles again was high/moderate at 7.8.
Visitors in the middle of their trip reported that they were more likely to visit Seychelles again
(weighted average = 7.9) compared to visitors at the end of their trip (weighted average = 7.7)
(chart III.5b). The share of respondents at the end of their trip who indicated that they were
highly unlikely to visit again was almost twice that of respondents in the middle of their trip.
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Chart III.5: Visitors’ likelihood to revisit Seychelles, percentage (%)

C. Likelihood to recommend Seychelles to friends and family
Survey respondents in the middle of their stay and those leaving the country were asked how
likely they were to recommend Seychelles to friends and family.
Chart III.6: Visitors’ likelihood to recommend Seychelles to friends & family, percentage
(%)
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Overall, 91.1% of respondents indicated that it is highly likely that they would recommend
Seychelles to friends and family (chart III.6a). One percent of visitors surveyed were unlikely to
recommend Seychelles to their friends and family. The weighted average likelihood of
recommending Seychelles was very high at 9.1.
Visitors in the middle of their trip reported to be as likely to recommend Seychelles to friends
and family (weighted average = 9.0) as visitors at the end of their trip (weighted average = 9.1)
(chart III.6b).

D. Satisfaction with the condition of the Seychelles
environment
Survey respondents in the middle of their stay and leaving the country were asked how satisfied
they were with the condition of the environment in Seychelles.
Chart III.7: Visitors’ levels of satisfaction with condition of the environment, percentage
(%)

Just over three quarters (75.8%) of visitors surveyed had a high satisfaction level with the
condition of the environment (chart III.7a). One percent of visitors surveyed had a low
satisfaction level with the condition of the environment. The weighted average satisfaction
rating for all visitors surveyed was high at 8.3, similar to the average rating for those in the
middle of the trip (8.4) and those at the end of their trip (8.2). However, 78.5% of visitors in
the middle of their trip reported a high level of satisfaction with the condition of the
environment compared to 72.2% for those at the end of their trip (chart III.7b).

Page 11 of 29
SEYCHELLES WILLINGNESS TO PAY SURVEY

E. What visitors were expecting that would have made their
stay better?
Visitors were asked to state what they were expecting that would have made their stay in
Seychelles better.
Environmental sustainability and affordability of Seychelles were the main issues raised by
visitors surveyed (table III.2). Under environmental sustainability, better collection of garbage
and ‘recycling’ were the most common concerns. The quality of coral reefs also emerged as a
common concern. A significant number of survey respondents identified taxi fares and
restaurants as too expensive.
Other important concerns expressed by visitors in the survey included the need:
o To improve the quality of the road transportation infrastructure including more road
signs, more information on bus schedules and more pavements.
o To improve tourist facilities including toilet and showers at beaches, parking and
seating facilities at tourist attractions and more effective tourist information.
o For more marine- and cultural-based tourism activities.
o To ensure that La Digue becomes more sustainable as a tourism destination.

Table III.2: Visitor expectations to make their stay better, response frequency
What expected
Environmental sustainability (Must do more to protect the environment; general
cleanliness; not enough bins especially at beaches; need for more recycling; state of
coral reefs; and renewable energy sources)
Affordability of Seychelles as a tourism destination
Road transport infrastructure and public services (Quality of roads; road safety; unlit
roads; pavements; road signs; information about schedule of public transportation;
and availability of bus services at night)
Better tourist services and facilities (Variety of food; access to and facilities at tourist
attractions; tourist information; and quality of accommodation)
Weather
Customer service (Immigration officers; at tourist establishments; and friendliness of
local population)
More marine and adventure tourism activities (underwater diving; jet skis; and zip
lining)
More cultural tourism activities (Cultural activities; entertainment; night life; and
casino)
La Digue (Number of cars; overcrowded; overly developed; weak water and
electricity infrastructure; too many buildings; and lost charm)
Others (Internet/Wi-Fi; security on the beach; stray dogs; and access to Outer
Islands)

Frequency
75

74
48

41
39
19
18
14
14
23

F. Travel party and purpose of visit
Chart III.8 summarises who visitors were travelling with and the main purpose of their visit.
Visitors to Seychelles were mostly travelling with either their spouse or partner (45.1%),

Page 12 of 29
SEYCHELLES WILLINGNESS TO PAY SURVEY

followed by visitors travelling with family (30.2%) (chart III.8a). Travelling alone (5.7%), with
friends (6.4%) and with friends and family (7.4%) also represented significant proportions.
The main purpose of visit for the vast majority of visitors was holiday (81.4%), followed by
‘Wedding/honeymoon’ with 10.4%.
Chart III.8: Travel party and purpose of visit, percentage (%)
(a) Visitors were travelling with:

(b) Main purpose of visit

Spouse/partner only

45.1%

Family only

Holiday

81.4%

30.2%
Wedding / Honeymoon

Family & friends

Friends

6.4%

Alone

2.1%

Tour group

2.0%

Sports or conference
delegation

Business

3.1%

Visiting friends & relatives

2.5%

Other

1.8%

Transit

0.9%

5.7%

Business associates

Other

10.4%

7.4%

0.9%

0.1%

Note: Total respondents = 1,101 visitors.

Note: Total respondents = 1,101 visitors.

G. Number of visits to Seychelles
Most visitors (84.3%) surveyed were visiting Seychelles for the first time.
Chart III.9: Number of visits to Seychelles, percentage (%)
84.3%

First time

4.8%

4.2%

3.4%

3.4%

Second time

Third time

Fourth to sixth time

More than seven times

Note: Total respondents = 1,101 visitors.
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H. Activities that visitors have participated/plan to participate
in during their current trip
Visitors’ top activities were ‘Going to the beach’ (97.1%), ‘Hiking and going on nature trails’
(75.5%), ‘Snorkelling’ (73.0%) and ‘Sightseeing tours’ (52.1%) (chart III.10a). For ‘Other
activities’, the most popular ones were ‘cycling on La Digue’, ‘island hopping’ and ‘kayaking’.
Chart III.10: Activities participated/plan to participate and sites/attractions visited,
percentage (%)
(a) Activities

(b) Attractions

Going to beach

97.1%

Iconic beaches

75.2%

Vallee de Mai

Hiking / Nature
walks

57.8%

75.5%
Botanical Gardens

Snorkelling

55.0%

73.0%
Marine parks

Sightseeing tours

52.1%

52.0%

Takamaka Distillery

30.2%

Bird watching

29.6%

Jardin Du Roi

23.4%

Day / Evening
cruise

28.8%

Tea Plantation

22.9%

Artisans /
Handicraft kiosks

22.6%

Scuba diving

24.7%

Museums
Sailing

8.8%

Other

7.6%

17.2%

Sans Souci House

14.3%

Other
Sport fishing
Golf

6.9%
2.0%

Artists' Studios
National Library

Note: Total respondents = 1,101 visitors.

12.7%
8.6%
4.5%

Note: Total respondents = 1,101 visitors.

I. Attractions that visitors have visited/plan to visit during
their trip
The most popular attractions were ‘Iconic beaches’ (75.2%), ‘Valle de Mai’ (57.8%), ‘Botanical
Gardens’ (55.0%) and ‘Marine parks’ (52.0%) (chart III.10b). For ‘Other attractions’, the most
popular ones were Fond Ferdinand on Praslin, Veuve Reserve on La Digue, and the Port Glaud
Waterfall.

J. Ratings of the importance of attributes in deciding to visit
Seychelles
Visitors were asked to rate a number of attributes that they consider in deciding to visit
Seychelles (chart III.11). The most important were ‘Quality of beaches’ (4.8 out of 5) and ‘Scenic
landscapes’ (4.7). ‘Quality of national parks and protected areas’ (4.3), ‘Friendly people’ (4.3),
‘Quality of coral reefs’ (4.1) and ‘Interesting/ high quality food’ (4.0) also received top marks by
visitors.

Page 14 of 29
SEYCHELLES WILLINGNESS TO PAY SURVEY

Chart III.11: Importance of attributes on decision to visit Seychelles, average score
Quality of beaches

4.8

Scenic landscape

4.7

Quality of national parks & protected areas

4.3

Friendly people

4.3

Quality of coral reefs

4.1

Interesting / High quality food

4.0

General affordability of trip

3.9

Local music, dance, customs

3.1

Local arts & crafts

3.0

Entertainment / Nightlife

2.4

Notes: (1)Total respondents = 1,101 visitors.
(2) Minimum = 1 and maximum = 5.

III.3. Willingness to pay
This part of the survey asked visitors whether they would be willing to pay an extra fee to help
Seychelles protect its environment, if so, how much they were willing to pay, and how should
the funds generated be managed.
Chart III.12: Visitors willing to pay environmental fee, number and percentage (%) of
visitors
(a) Number of respondents

(b) Percentage of respondents
881
80.0%

220

No

20.0%

Yes

No

Yes

Note: Total respondents = 1, 101 visitors.
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Four fifths of the total sample of visitors indicated that they would be willing to pay an
additional fee (chart III.12). Of the 220 respondents (20.0%) that indicated that they were not
willing to pay the extra fee, the main reason given was that Seychelles was already expensive
and that the fee would make the destination even more so.
Chart III.13: Amount visitors are willing to pay, percentage of visitors (%)

Of the 881 visitors who reported that they were willing to pay the additional fee, 859 indicated
a specific dollar amount while 22 did not.
Chart III.14: Amount visitors are willing to pay, cumulative percentage of visitors (%)
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Among the respondents who indicated a specific dollar amount that they were willing to pay,
most of them were willing to pay $10 (22.2%), followed by $20 (19.3%) and $40 (16.4%) (chart
III.13), which means 58.9% of respondents were willing to pay between $10 and $40.
Of those who were willing to pay, 34.8% were only willing to pay up to $10, 54.4% were only
willing to pay up to $20, 71.5% were only willing to pay up to $40 and 81.8% were only willing
to pay up to $80. Only 3% were willing to pay more than $100.
Chart III.15: Amount visitors are willing to pay by stage of trip, percentage of visitors (%)

The pattern of distributions of amount that visitors at the start and in the middle of their trip
were willing to pay was similar to that of the overall distribution where $10 was the mode (chart
III.15). However, for those at the end of their trip, the greatest percentage indicated that they
were willing to pay $20.
The main reason given by the 22 respondents (2.5% of those willing to pay) who indicated that
they would be willing to pay the extra fee but who did not provide a specific amount, was that
the government should make the decision.
Of the 881 survey respondents who indicated a willingness to pay the extra fee, 53.6% said that
they would prefer that the funds generated be managed by an independent trust fund (chart
III.16). A fifth said the fund should be administered by a government department and 26.8%
had no opinion.
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Chart III.16: How the environmental fee should be managed, percentage of visitors (%)

By an independent environmental/conservation trust fund

53.6%

No opinion

26.8%

By a government department

19.6%

Note: Total respondents = 881 visitors.

III.4. Trip expenditure
A. Visitors on packaged tours
Just over 80% of visitors were independent travelers and did not purchase packaged tours for
their visit (chart III.17a). Out of the 185 surveyed visitors who purchased a packaged tour, the
package included two persons 56.2% of the time (chart III.17b).
Chart III.17: Visitors who purchased packaged tours for visits
(a) Number of respondents

(b) People in tour group (%)

56.2%

185

784

14.6%
11.4%
8.6%

1
No (80.9%)

2

3

4

9.2%

More than 4

Yes (19.1%)

Note: Total respondents = 996 visitors.

Note: Total respondents = 185 visitors.
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B. How visitors purchased their travel and accommodation
Most of the visitors surveyed (47.1%) booked their accommodation with online commission
agents such as Expedia and AirBnB (chart III.18). This was followed by travel agents (30.5%) and
those who booked directly with service providers (14.7%). ‘Others’ accounted for 7.7% of which
the majority (58.7%) had accommodation arranged by family and friends.
Bookings of air travel were almost evenly spread between online commission agents (34.5%),
travel agents (30.5%) and directly with service providers (30.4%).
Chart III.18: How visitors purchased their air ticket and accommodation, percentage (%)

47.1%

Online commission agent (Expedia,
AirBnB etc.)
34.5%

30.5%

With travel agent
33.3%

14.7%

Directly with service provider
30.4%

7.7%

Accommodation

Other
1.8%

Air ticket

Note: Total respondents = 966 visitors.

C. Average spending by visitors
On average, visitors to Seychelles spent US$4, 000 on a holiday. This was made up of an average
of US$1, 147 spent on air tickets and US$2, 576 spent whilst in Seychelles (chart III.19). The
costliest item of expenditure whilst in Seychelles was accommodation which represented an
estimated US$1, 787 (~70%) of total spending. ‘Food and drinks outside accommodation’ was
an estimated US$578, while ‘Local transportation’ and ‘Recreation and sports’ were US$370
and US$174 respectively.
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Chart III.19: Average spending by visitors on various items, US$
International air ticket (n=705)

$1,147

Accommodation (n=710)

$1,787

Food and drinks outside accommodation (n=761)

$578

Local transport (n=785)

Recreation and sports (n=785)

Other spending (n=822)

Total expenditure whilst in Seychelles (n=867)

Total cost of holiday (n=688)

$370

$174

$115

$2,576

$4,000
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IV.

Analysis and recommendations
1. Seychelles continues to rate highly among visitors, reflected in their overall satisfaction with
their visits, as over 90% were satisfied with their current trip to Seychelles. Just over three
quarters of visitors had a high satisfaction level with the condition of the environment. For
the vast majority of visitors, the main purpose of their visit was holiday and they were
visiting Seychelles for the first time. Overall, 65% of respondents indicated a high likelihood
of visiting Seychelles again and 91% indicated that it is highly likely that they would
recommend Seychelles to friends and family.
2. Visitors indicated that the most important attributes that they considered in deciding to
visit Seychelles were ‘Quality of beaches’, ‘scenic landscapes’, ‘Quality of national parks and
protected areas’, ‘Friendly people’, ‘Quality of coral reefs’ and ‘Interesting/high quality
food’. The top activities that visitors participated in were ‘Going to the beach’, ‘Hiking and
going on nature trails’, ‘Snorkelling’ and ‘Sightseeing tours’. The most popular attractions
were ‘Iconic beaches’, ‘Valle de Mai’, ‘Botanical Gardens’ and ‘Marine parks’. These results
show that the natural environment is one of the main reasons for visitors’ decision to visit
Seychelles, as well as the centre of respondents’ top activities during their holidays.
3. Consequently, the majority of visitors were willing to pay an additional fee to help
Seychelles protect its environment. Four out of five of the total number of visitors to
Seychelles were willing to pay an additional fee. Among visitors who stated their willingness
to pay, most (72%) would be comfortable paying up to US US$40, with a median of $20 and
a mean of $39. Of the survey respondents who indicated a willingness to pay the extra fee,
the majority said that they would prefer that the funds generated be managed by an
independent trust fund.
4. However, visitors highlighted a number of challenges faced by Seychelles as a tourism
destination, the most important of which were environmental sustainability and
affordability. These include better collection of garbage, ‘recycling’, the quality of coral
reefs, and taxi fares and restaurants that were deemed to be too expensive. Other
important concerns expressed by visitors included the need to improve the quality of the
road transportation infrastructure, to improve tourist facilities, for more marine- and
cultural-based tourism activities, and to ensure that La Digue becomes more sustainable as
a tourism destination.
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APPENDICES

Appendix I: Plan of action
Tasks to be Performed
Develop and modify WTP survey
instruments
Conduct background literature review
Review questionnaire
Seek approval for questionnaire
Design & validate the sampling
methodology
Pilot the survey
Analyse the pilot survey results

Review survey methodology based on pilot
results (De-briefing meeting)
Finalise Survey Instrument
Review survey questionnaire based on
survey results
Seek SeyCCAT approval of reviewed
questionnaire
Training of interviewers & conduct survey
Identify Research Assistants
Contact MEHRD- echo school teachers
Identify UniSey students
Identify Field Supervisors
Set up on-line survey
Program questionnaire & upload on tablets
Prepare the training programme & training
manual
Train Supervisors and Research Assistants
Prepare training report & submit to
SeyCCAT
Conduct interviews

Data analysis
Identify software for data analysis
Design database for data entry
Clean data
Process data using R software
Analyse data
Presentation of results & finalisation of
report
Draft preliminary report
Present preliminary results to SeyCCAT
board
Present survey results to stakeholder
groups
Finalise survey report
Submit final report to SeyCCAT

3
4

Action/Supported by

Time Frame

Deliverables

SSTF
SSTF/BERI/Valsen
SSTF
Valsen/BERI/NBS

14 June 2019
21 June 2019
30 June 2019
15 July 2019

Literature review
Customised questionnaire

SSTF/BERI
Valsen

22-26 July 20193
31 July 2019

Pilot survey results &
recommendations for
improvement available

31 July 2019

SSTF/BERI/Valsen

31 July 2019

Reviewed survey instrument

SSTF

3 August 2019

Approved survey instrument

Valsen/SSTF

28 June 2019

10-15 Research Assistants
identified

BERI/UniSey
BERI/Valsen

4 Field Supervisors
identified

Valsen
NBS
SSTF/BERI/Valsen

15 July 2019
15 July 2019
15 July 2019

SSTF/BERI/Valsen/NBS
Valsen

20 July 2019
26 July 2019

Training programme &
training manual available
1 training day delivered
Training report

16 – 31 August
20194

1500 filled questionnaires
available

Research
Assistants/Field
Supervisors
Valsen
Valsen
Valsen
Valsen/BERI/SSTF
Valsen/SSTF/BERI

15 July 2019
15 July 2019
September 2019
September 2019
September 2019

Valsen
SSTF/BERI/Valsen

October 2019
End Oct 2019

SSTF/BERI/Valsen

November 2019

Valsen
SSTF

December 2019
December 2019

Data analysis software
Database prepared

Preliminary results available
PowerPoint slides

Final survey report

NBS has only 5 tablets available between 22-26th July for the piloting.
Public school holidays are from 10th August to 8th September 2019. The Echo School Leaders are released as from 16th August 2019.

Appendix II: Sampling plan
Table A1: Detailed breakdown of targeted respondents by location
I. VISITORS ARRIVING
I.1. Arrival lounge, Seychelles International Airport
Mahé
330
La Digue
25
Other Islands
30
Vessels
20
Total: Arrival lounge
I.2. Domestic Terminal at the airport (visitors going straight to Praslin on disembarking)
TOTAL: ARRIVING
II. VISITORS IN THE MIDDLE OF STAY
II.1. Mahé
Beau Vallon Beach
110
Anse Royale Beach
110
Port Launay Beach (Ephelia)
110
II.2. Praslin
Praslin Airport
24
Baie Ste Anne Jetty
24
Anse Lazio
24
Cote d'Or Beach
23
II.3. La Digue
La Digue Jetty
13
La Digue beaches
12
II.4. On vessels
Eden Island Marina
10
Inter-Island Quay
10
II.5. Other Islands
30
Domestic terminal (Passengers flying to Desroches, Bird, Denis)
15
Silhouette Terminal (Bel Ombre)
15
TOTAL: MIDDLE OF STAY
III. VISITORS DEPARTING
III.1. Departure lounge, Seychelles International Airport
Mahé
330
Praslin
95
La Digue
25
Other Islands
30
Vessels
20
TOTAL: DEPARTING
TOTAL RESPONDENTS TARGETED

405
95
500
330

95

25

20

500

500
1, 500

Appendix III: Survey questionnaire

WILLINGNESS TO PAY QUESTIONNAIRE
July 2019
Questionnaire identification number
Field Supervisor’s identification number
Research Assistant’s identification number
Place of interview
Interview date & time
Introduction
My name is ………………………………………. I am a Research Assistant, part of a team from the Seychelles
Sustainable Tourism Foundation and we are conducting a survey regarding an environmental levy in the Seychelles.
The survey is sponsored by the Seychelles Conservation and Climate Adaptation Trust, an independent, nationally
based, public-private trust fund.
The Seychelles is home to incredible natural beauty that I am sure you are aware of. The increase in the number of
tourists has been very good for Seychelles’ economy and employment, which rely heavily on this industry. However,
with the increase in tourism numbers, the natural resources that attract the tourists and that the Seychellois depend on
are coming under strain.
The aim of this survey is to find out whether you would be willing to pay an environmental levy that would be used to
invest in our natural resources through conservation, management and research. It will take about 10 minutes. Please
note that you can stop the interview at any stage. We would greatly appreciate your input. Would you be willing to
participate?

Yes / No. [If ‘Yes’ continue with questionnaire, if ‘No’ note the above details and the negative response.]

WTP Questionnaire_APPROVED-VERSION
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Trip Characteristics
To start off, I am going to ask you some information about your current trip
1. Are you entering/ leaving or in the middle of your stay? (select one)
Entering (move to Q6)
!

Middle of stay (move to Q2)
!

Leaving (move to Q2)
!

2 On a scale of 1 to 10 with 1 being very dissatisfied and 10 being very satisfied, how satisfied are you with this
vacation? (Circle the appropriate number)
1

2

3

4

5

6

7

8

9

10

3. On a scale of 1 to 10, with 1 being not likely and 10 being very likely, and based on your experience from this trip,
how likely are you to do the following: (Circle the appropriate number)
a.

Visit Seychelles again?

1

2

3

4

5

6 7

8

9

10

b.

Recommend Seychelles to family & friends?

1

2

3

4

5

6 7

8

9

10

4. On a scale of 1 to 10 with 1 being very dissatisfied and 10 being very satisfied, how satisfied are you with the
condition of the environment in Seychelles? (Circle the appropriate number)
1

2

3

4

5

6

7

8

9

10

5 Is there anything that you were hoping to experience which would have made your stay better? Please state:

6. Which of the following best describes your immediate travel party- those sharing activities, spending and making
decisions? (select one)
Alone, no travel companion

You & your spouse/partner only

Family only

Friends only

Family and friends

Business associates

Tour group

Sports or conference delegation

Other (Specify)

7. What is [was] your ‘main’ purpose in visiting Seychelles? (select one)

!

Holiday

Visiting friends and relatives
Other (specify)

!

Transit

!

!

Business
Crew member (flight)

Wedding/honeymoon

!

!

!

8 (a) Have you been to the Seychelles before? (select one)
!

Yes (move to Q8 (b))
!

No (move to Q9)

8 (b) If yes, how many times?
………

times

WTP Questionnaire_APPROVED-VERSION
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9. Which of the following activities do you plan to participate [have participated] in during your visit? (tick all that
apply)
Activities

Tick

Scuba diving
Sport fishing
Sailing
Golf
Snorkelling
Bird watching
Sightseeing tours
Hiking/nature walks
Day/evening cruise
Going to the beach
Other: (Specify)

10. Which of the following sites/attractions did you (do you intend to) visit? (tick all that apply)
Artists’ studios
!

Ve n n ’ s To w n / !
Mission Lodge

Botanical Gardens

Artisans/Handicraft !
kiosks

Vi s i t M u s e u m s !
(national historical,
natural history, eco-)

Vi s i t M a r i n e p a r k !
(Moyenne, Curieuse,
Ste Anne, Baie Ternay)

Visit iconic beaches !
(Anse Source
D ’ A rg e n t , A n s e
Lazio,

Vallee de Mai

Veuve Reserve, la !
Digue

Tea Plantation, Morne !
Blanc

Jardin du Roi

!

Ta k a m a k a B a y !
distillery

National Library
!

!

!

Other (specify)

11. On a scale of 1 – 5, with 1 being not important and 5 being very important, please rate the importance of the
following natural and cultural attributes in your decision to visit Seychelles: (circle one number for each item)
Natural and Cultural Attributes

Very
Important

Not
Important

Neutral

Scenic landscapes

5

4

3

2

1

Quality of national parks & protected areas

5

4

3

2

1

Quality of beaches

5

4

3

2

1

Quality of coral reefs

5

4

3

2

1

Friendly people

5

4

3

2

1

Entertainment/ nightlife

5

4

3

2

1

Local arts & crafts

5

4

3

2

1

Local music, dance or customs

5

4

3

2

1

WTP Questionnaire_APPROVED-VERSION
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Very
Important

Natural and Cultural Attributes

Not
Important

Neutral

Interesting/ high quality food

5

4

3

2

1

General affordability of visit

5

4

3

2

1

Other (specify):
……………………………………………………………………………………………………………..

Willingness to pay
Due to increased pressures on the Seychelles ecosystems, which provide the beauty that we all enjoy, the Seychelles
government is looking to introduce an environmental fee for all visitors. The money raised would be used to fund
initiatives that will assist in conserving, protecting, managing and researching the islands natural resources. The fee
would be included in the visitor’s flight ticket. The authorities will put in place mechanisms to ensure transparency in
the amount collected from the levy and how the funds collected are spent on an annual basis.
12. (a) Remembering that any money you commit to this fee you can’t spend anywhere else; would you be prepared to
pay an additional fee to help maintain and sustain Seychelles’ natural environment? (select one)
!

Yes (move to Q13)

No (move to Q12 (b))
!

12. (b) If you are not willing to pay the additional fee, what are your reasons:

!

13. What is the maximum amount that you would be willing to pay – per person, per visit – for this environmental fee
to help protect Seychelles’ natural resources (circle one)?
$1

$ 15

$ 30

$ 50

$ 100

$5

$ 20

$ 35

$ 60

$ 120

$10

$ 25

$ 40

$ 80

Other:

14. How would you want the money from this fee to be managed? (select one)
By a government department

By an independent non-governmental organization

No opinion
WTP Questionnaire_APPROVED-VERSION
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Trip Expenditure
I would now like to ask you some questions on the amount of money you spent (will spend) whilst in Seychelles
15 (a) Did you visit Seychelles on a package tour? (select one)
!

Yes

No (skip to Q16)
!

15 (b) How much did you pay for the package? !

Currency !

15 (c) How many persons are covered in this purchase !
16 How did you book your trip? (tick all that apply)

Air ticket

Accommodation

Travel agent (physically)
!

Travel agent (physically)
!

Directly with airline
!

Directly with establishment
!

Online commission agent e.g. Expedia
!

Online Commission agent e.g. AirBnB, Booking.com, !
etc

EXPENDITURE WHILST IN SEYCHELLES
17 Approximately how much did you (will you) spend on the following items:

VALUE

CURRENCY

If no value is given, select
appropriate reason:
No
expenditure

Part of
package

No
answer

TOTAL EXPENDITURE whilst in Seychelles
International air ticket

ACCOMMODATION
Total spending on food and drinks outside
accommodation
(Restaurant, takeaway meals, cafes, bars,
groceries, shop purchases)
LOCAL TRANSPORTATION
(fuel, car hire, yacht charter, taxis/bus, local air
transport, ferry/boat transport, bicycle hire)
RECREATION AND SPORTS
(Air, sea & land excursions and tours, Diving &
water sports, gambling- casinos, museum,
sports, )
OTHER SPENDING
(shopping, telecommunications, wedding
ceremony)

WTP Questionnaire_APPROVED-VERSION
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Demographics
To finish, I would like to ask you some questions about yourself:
18. Gender (do not ask, just note)
!

Male

Female
!

19. Which range best represents your current age? (select one)

!

18 – 29 yrs

!

Refuse to answer

!

30 – 39 yrs

40 – 49 yrs

!

50 – 59 yrs

!

!

60yrs and older

20. In which country do you reside?
…………………………………………….

21. What is your highest level of formal education completed (tick one)?
!

High School or less
!

Technical
!

Refuse to answer

High School
!

Graduate/ Professional School
!

22. What is your employment status? (select one)
self-employed (move to Q23)

!

employed (move to Q23)
!

Student
!

Unemployed

!

retired
!

Refuse to answer

!

Currency

23. Please indicate your annual salary/earnings

Thank you for your participation.
We really appreciate you taking the time to answer our questions.
Have a safe trip home
Have a wonderful day.
WTP Questionnaire_APPROVED-VERSION
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Appendix IV: Field manual
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SECTION A: GENERAL INFORMATION
1. Introduction and background
The Seychelles is home to incredible natural beauty. The increase in the number of tourists
has been very good for Seychelles’ economy and employment, which rely heavily on this
industry. However, with the increase in tourism numbers, the natural resources that attract
the tourists and that the Seychellois depend on are coming under strain.
The main aim of this survey is to conduct a Willingness to Pay survey to determine the
feasibility of adding an environmental levy to Seychelles’ existing departure fee. The survey
will aim to find out whether visitors would be willing to pay an environmental levy to invest
in our natural resources through conservation, management and research. The survey will be
undertaken by consortium led the Seychelles Sustainable Tourism Foundation and including
the University of Seychelles, Valsen Consulting and BERI. It is sponsored by the Seychelles
Conservation and Climate Adaptation Trust (SeyCCat), an independent, nationally based,
public-private trust fund.
The survey will interview 1,500 visitors to match the visitors’ profile in terms of where they
stayed while in Seychelles in 2018. The interviews will take place in August 2019.
The survey contains questions on, among other things, trip characteristics and expenditure,
willingness to pay an additional environment levy, and respondents’ socioeconomic and
demographic characteristics.
This manual aims to provide a complete and uniform understanding of the objective,
methodology and instruments of the survey by the data collectors and their supervisors. It
contains a clear explanation of the purpose and procedures of the study which will be used
to introduce each interview. It also includes instructions on how to ask certain questions and
how to record the answers.

SECTION B: SURVEY METHODOLOGY
2. Study design
The survey will be conducted with a representative sample of 1, 500 adult visitors using faceto- face interviews guided by a questionnaire in English translated into French to start off
with. The need to translate questionnaires into German will be established after the piloting.
In 2018, 60% of visitors were from Europe and Germans made up a large proportion of
European visitors. The questionnaires will be administered to respondents by trained
Research Assistants.

3. Study population
The study population is all adult visitors to Seychelles consisting of around 350,000 visitors
per year. The study unit is one adult visitor.
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4. Sampling
A sample of 1, 500 adult visitors will be selected on a random basis to participate in the survey.
Based on requirements set out by SeyCCAT, the sample will be stratified as follows.
4.1.

Status of visit

Of the 1, 500 survey respondents, 500 visitors entering the country, 500 visitors in the middle
of their stay, and 500 visitors at the end of their stay.
4.2.

Location

The location of visitors will be matched to the proportion of visitors staying on Mahe, Praslin,
La Digue, other islands and on vessels. In 2017, 66% visitors stayed on Mahe, 19% stayed on
Praslin, 5% stayed on La Digue, 6% stayed on other islands and 4% stayed on vessels.
Consequently, interviews will be distributed as in table 1.
Table 1: Number of respondents by residence
Percentage Number
Mahe
66
990
Praslin
19
285
La Digue
5
75
Other islands
6
90
On vessels
4
60
Total
100
1, 500
The respondents will be identified on Mahe, Praslin and La Digue and the locations will be
surveyed simultaneously as detailed in Table 2.
Table 2: Detailed breakdown of respondents by location
I. VISITORS ARRIVING
I.1. Arrival lounge, Seychelles International Airport
Mahe
330
La Digue
25
Other Islands
30
Vessels
20
Total: Arrival lounge
I.2. Domestic Terminal at the airport (visitors going straight to Praslin on disembarking)
TOTAL: ARRIVING
II. VISITORS IN THE MIDDLE OF STAY
II.1. Mahe
110
 Beau Vallon Beach
110
 Anse Royale Beach
110
 Port Launay Beach (Ephelia)
II.2. Praslin
24
 Praslin Airport
24
 Baie Ste Anne Jetty
24
 Anse Lazio
23
 Cote d'Or Beach
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405
95
500
330

95

II.3. La Digue
 La Digue Jetty
 La Digue beaches
II.4. On vessels
 Eden Island Marina
 Inter-Island Quay
II.5. Other Islands
 Domestic terminal (Passengers flying to Desroches, Bird, Denis)
 Silhouette Terminal (Bel Ombre)
TOTAL: MIDDLE OF STAY
III. VISITORS DEPARTING
III.1. Departure lounge, Seychelles International Airport
Mahe
Praslin
La Digue
Other Islands
Vessels
TOTAL: DEPARTING
TOTAL RESPONDENTS
4.3.

25
13
12
20
10
10
30
15
15
500

330
95
25
30
20
500
1, 500

Seasonality

The survey will be conducted in August 2019 which traditionally has been a high period for
visitor arrivals.
4.4.

Demographics

The number of respondents selected should ideally be proportionate to the demography of
the visitors coming to Seychelles including age, sex, country of residence, education level,
annual household income and purpose of stay. However, as we are unable to pre-select the
survey respondents, we can only indicate after the survey whether the sample is truly
representative of the adult visitor population. This may also not be possible because
information on visitor demographics is not readily available.

5. Selection of respondents
The sampling discussed in section B.4 above will be carried out by the data collectors and
their supervisors in the field (see section B.6). This is because it is not practical to pre-select
respondents.

6. Data collection
6.1.

Survey organization

The survey will be conducted in August 2019. This has traditionally been a high period for
visitor arrivals.
Data collection for this survey will be undertaken by fifteen (15) Research Assistants. Echoschool leaders will be used as Research Assistants, as they have previous experience in
undertaking national surveys. The main role of the Research Assistant is to ask the questions
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in the survey questionnaire and record the answers. Every effort must be made to obtain
complete and accurate answers and to record them carefully and correctly.
The Research Assistants will be supervised by four (4) Field Supervisors. The main role of the
Field Supervisors is to ensure that Research Assistants correctly save the filled questionnaires
and that they are backed up and uploaded daily. The Field Supervisors will be:
 Uvicka Bristol, UniSey;
 Lynndina Essack, Senior Education Officer;
 Rosetta Alcindor; and
 Victoria Alis.
Study units will be interviewed on location (see table 2). Research Assistants will locate study
units on the day of the interview.
It takes around 10-15 minutes to administer the survey questionnaire. Allowing for time
taken to locate study units, it is expected that the 15 Research Assistants will take 15 calendar
days to conduct the interviews of the 1, 500 study units.
6.2.

Responsibilities of Research Assistants

The responsibilities of Research Assistants include:
a)





b)






c)







Preparing for the interview
Review your assigned survey plan.
Come prepared for the interviews.
Ensure that there is adequate time to complete the interview.
Plan adequate time for your field visits. This includes travel time to the area, and travel
time home.
Plot the best and most direct travel route to and from the area.
The interview
Obtain informed consent from a respondent.
Conduct the interviews.
Transmit the data to supervisor on a daily basis.
Obtain cooperation of survey respondents by effectively answering questions and
addressing concerns.
Ask all questions and record all responses in a completely objective and non-judgmental
manner.
Check whether the questionnaire is filled in completely before finishing each interview.
Managing records
Maintain the confidentiality of all survey data and materials at all times
Adhere strictly to project deadlines for completing interviews, reporting progress, and
returning materials and equipment.
Ensure that the electronically filled questionnaire are backed up and uploaded after
each interview and at the end of each interview day.
Maintain accurate, up-to-date records of progress in the field.
Submit timely and accurate reports.
Keep supervisor informed of problem areas that might affect progress.
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Meet up with field supervisors after each day of field work to discuss any
issues/problems which may have risen.

d) General guidelines










Follow all procedures and instructions carefully.
Know and understand the study and be convinced of the importance of the survey.
Listen and reply to respondents' needs and concerns.
Maintain open communication with your Field Supervisor.
Make sure that the respondent knows who you are and what you are trying to find out in
general terms.
Explain that the respondent can refuse to answer any question if they wish.
Explain that the interview is confidential - a common mantra is 'We will not be reporting
back anything in a form that could lead to your replies being identifiable'. If a respondent
later baulks at a question, it may be enough to remind them that the interview is
confidential to get a reply.
If the interview is well organised and conducted, it is very rare for people to undermine
the process.
6.3.

Data capture

Data capture will be on Samsung tablets on loan from the National Bureau of Statistics (NBS)
and would be in real time. The questionnaire will be programmed in Excel in order that it may
be uploaded onto a tablet.
Each tablet will be fitted with a SIM card with data so that completed questionnaires can be
uploaded and backed up at the end of each day by Research Assistants. NBS has provided
assurance that if fully charged at the beginning of the day, the tablets should last for the
whole day without the need for additional charging.
The dos and don’ts when using a Tablet

Dos





The tablet should only be powered on when in use and powered down when no
longer in use.
Brightness setting should be switched to auto to save battery.
Battery level should be checked early before conducting the survey.
Mobile Data should be turned on ONLY when sending out completed forms.

Don’ts




Do not leave the tablet on and unused
Do not access any other Application other than the ODK Application for the
Survey.
Do not leave the tablet on charging and powered on at the same time.
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6.4.

Quality Assurance

In order to ensure that the data collected is of the appropriate standard, the following quality
assurance measures will be implemented.


A field manual to guide the Research Assistants and Field Supervisors.



Training of the Research Assistants and Field Supervisors in all topics covered in the field
manual as well as interview techniques.



Pre-testing of the whole survey process. This will be done in the week of 22-26th July and
will involve the Field Supervisors.



Supervision: Field Supervisors will ensure that Research Assistants correctly save the filled
questionnaires and that they are backed up and uploaded daily.
6.5.

Confidentiality

As underscored above, the information you collect is confidential and will be used only for
the purpose of compiling statistics. You are not permitted to disclose any information to
anyone who is not part of the Research Management Team, nor should you leave the
Samsung tablets where unauthorized persons may have access to them. You will make all
entries on the questionnaire personally. On no account should you allow any unauthorized
person to fill in any part of the form.

SECTION C: THE QUESTIONAIRE IN DETAIL
This section provides some more information on how to handle the questionnaire and its
instructions during the interview. The survey contains different types of questions. Here the
different types of questions and the way you note the answers to those questions are
explained.

7. Closed questions
Most questions in the questionnaire are closed questions. These present the respondent with
a set of possible answers to choose from.
7.1.

Questions where the respondent has to select one answer from a list

Mostly, those questions require the interviewer to select the respondent’s answer. Here is an
example:
Q15 (a) Remembering that any money you commit to this fee you can’t spend anywhere else,
would you be prepared to pay an additional fee to help maintain and sustain Seychelles’
natural environment? (select one)
Yes (move to Q16)

No (move to Q15 (b))

Applies to questions: 1, 6, 7, 8(a), 12(a), 13, 15(a), 16, 17,18, 19, 21 and 22.
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7.2.

Questions where the respondent has to select one answer on a scale

In these questions, there are scales with the predefined codes for the answers on a separate
sheet, which you can show to the respondent. This will make is easier for you as an
interviewer and for the respondent as well. You just show the respondent the scale and
he/she will tell you which number corresponds to his/her answer.
For example:
Q11. On a scale of 1 – 5, with 1 being not important and 5 being very important, please rate
the importance of the following natural and cultural attributes in your decision to visit
Seychelles: (circle one number for each item)
Natural and Cultural Attributes
a.
b.
c.
d.
e.
f.
g.
h.
i.
j.
k.

Very
Neutral
Not
Important
Important
Scenic landscapes
5
4
3
2
1
Quality of national parks & protected 5
4
3
2
1
areas
Quality of beaches
5
4
3
2
1
Quality of coral reefs
5
4
3
2
1
Friendly people
5
4
3
2
1
Entertainment/ nightlife
5
4
3
2
1
Local arts & crafts
5
4
3
2
1
Local music, dance or customs
5
4
3
2
1
Interesting/ high quality food
5
4
3
2
1
General affordability of visit
5
4
3
2
1
Other (specify): ……………………………………………………………………………………………………………..

Applies to questions: 2, 3(a)-3(b), 4, and 11(a)-11(j).
7.3.

Questions with the option to specify the response

For some questions, there is an option to specify a response that is not listed, as you can see
in the above example for question 15(k). Please check carefully that the answer is not listed
before entering it as other specified. Write all answers clearly.
Applies to questions: 6, 7, 9, 10 and 11(k).
7.4.

Questions with multiple answer possibilities:” choose all that apply”

For some questions, you will find the instruction “choose all that apply”. In those cases, it is
likely that the answer contains more than one of the categories listed and you need to note
all answers given by the respondent. The instruction to “choose all that apply” is written
underneath the question in italic and is underlined. For example:
Q9. Which of the following activities do you plan to participate [have participated] in during
your visit? (choose all that apply)
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Activities
a.
Scuba diving
b.
Sport fishing
c.
Sailing
d.
Golf
e.
Snorkelling
f.
Bird watching
g.
Sightseeing tours
h.
Hiking/nature walks
i.
Day/evening cruise
Other: (Specify)

Tick

Applies to questions: 9 and 10.

8. Open questions
Some questions do not present the respondent with a set of possible answers to choose from.
The respondent is instead asked to come up with her/his own answer or explanation. The
Research Assistant should write down the answer given by the respondent for these
questions.
For example:
Q15 (b) If you are not willing to pay the additional fee, what are your reasons:

Applies to questions: 5, 8(b), 12(b), 12(c), 14, 15(b), 20 and 23.

9. Questions that don’t apply to all respondents
There are some questions that will not apply to all respondents. These will depend on how
respondents answer previous questions. In such cases, the questions that you have to move
to next is written next to the answer in italics.
For example:
Q15 (a) Remembering that any money you commit to this fee you can’t spend anywhere else,
would you be prepared to pay an additional fee to help maintain and sustain Seychelles’
natural environment? (select one)
Yes (move to Q16)

No (move to Q15 (b))

The questions that do not apply to particular respondents are summarised in Table 3.
Table 3: Questions that do not apply to all respondents
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Category of respondent
Arriving in Seychelles
Not visited Seychelles before
Did not travel to Seychelles on a package tour
Willing to pay environmental fee
No willing to pay environmental fee
Unemployed and/or out of labour force
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2, 3, 4 & 5
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SECTION D: INTERVIEW PROCEDURES
10. Before the interview
Where to go? You will be assigned a Field Supervisor. She will provide you with a list of the
places that you will undertake the interviews and the number of respondents to be
interviewed. Please stick to this planning, and ensure that there is adequate time to complete
the interview. Plan adequate time for interviews including travel time to the area, and travel
time home. If you decide to change the interview schedule, discuss this with your Field
Supervisor.
What to take with you? Box 1 presents a checklist of all the things you should take with you
when you do an interview.
BOX 1: THINGS TO BRING TO AN INTERVIEW
Every time you conduct an interview, please take with you:
 Samsung tablet (fully charged at the beginning of the day of the interview)
 This guide
 Identity card
 A hard copy of the survey questionnaire
 Answer category sheet
 Notepad
 Ball point pen
 Telephone number of Field Supervisor
 A mobile phone
 A lunchbox/money for refreshments

11. Approaching study units
How to approach the study units? The Research Assistants will go to specified locations to
identify respondents to be interviewed. Leading up to the initial contact, make eye contact,
smile and approach the individual. The following steps are to be taken in the process of
approaching respondents.
Step 1 -Introduction: Introduce yourself to show the person you want to interview who you
are. Use the following, which is on the first page of the survey questionnaire:
“My name is ………………………………………. I am a Research Assistant.”
Step 2- Explain the research: “I am part of a team from the Seychelles Sustainable Tourism
Foundation and we are conducting a survey regarding an environmental levy in the Seychelles.
The survey is sponsored by the Seychelles Conservation and Climate Adaptation Trust, an
independent, nationally based, public-private trust fund.”
Step 3- Explain the rationale and objective of the research: “The Seychelles is home to
incredible natural beauty that I am sure you are aware of. The increase in the number of
tourists has been very good for Seychelles’ economy and employment, which rely heavily on
this industry. However, with the increase in tourism numbers, the natural resources that
Seychelles Willingness to Pay Survey Field Manual
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attract the tourists and that the Seychellois depend on are coming under strain. The aim of
this survey is to find out whether you would be willing to pay an environmental levy that would
be used to invest in our natural resources through conservation, management and research.”
Step 4-Ask for participation: “The survey will take about 10 minutes. Please note that you
can stop the interview at any stage. We would greatly appreciate your input. Would you be
willing to participate? “
There are two potential responses to this question:


The respondent says no. In this case you try to convince the respondent, for example, by
explaining the importance of this research. However, if the respondent really does not
want to participate, you respect his/her decision. Keep a record of the number of potential
respondents who decline to be interviewed.



The respondent says yes.
o If the respondents are being interviewed either at the Arrival Lounge (arriving
visitors) or at the Departure Lounge (departing visitors) of the Seychelles
International Airport, go to Step 5 (see Table 2 for details).
o If the respondents are either being interviewed at the Domestic Airport on Mahe
(arriving visitors) or are in the middle of their stay, go to Step 6 (see Table 2 for
details).

Step 5 – Ask where respondent intends to visit (Arrival Lounge) or has visited (Departure
Lounge). As discussed in section B.5, Research Assistants supported by Field Supervisors will
be responsible for selecting the respondents to ensure that the sample discussed in Table 2
is achieved. For respondents who are either being interviewed at the Domestic Airport on
Mahe (arriving visitors) or are in the middle of their stay, you can assume that they are visiting
Praslin and visiting the location where they are being interviewed, respectively. However,
respondents who are being interviewed either at the Arrival Lounge (arriving visitors) or at
the Departure Lounge (departing visitors) of the Seychelles International Airport would be
asked an additional question before they are interviewed.


For respondents being interviewed at the Arrival Lounge of the Seychelles International
Airport, we need to check where they intend to stay. Use the following: “Before we
start the interview, I would to ask you where you intend to stay during your trip?”



For respondents being interviewed at the Departure Lounge of the Seychelles
International Airport, we need to check where they stayed during their trip. Use the
following: “Before we start the interview, I would to ask you where did you stay during
your trip?”

Step 6 – Undertake the interview.
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12.Conducting the interviews
12.1.

Dos and don’ts during the interview

The main role of the Research Assistants is to ask all the questions and record the responses.
To ensure that the respondent is willing to answer the questions you are asking:


Be polite and respectful during the interview.



Be as ‘objective’ and neutral as possible. This means: keeping your personal opinions on
certain matters to yourself; not letting your personal opinions influence the respondents;
and not passing judgment on the respondents including by showing approval or
disapproval, which can influence the respondents.



Obtain cooperation of survey respondents by effectively answering questions and
addressing concerns.



Wear the badges at all times and put them at a visible place.
12.2.

Tips for conducting good interviews

Prepare people for questions. For example: “I would now like to ask you some questions on
the amount of money you spent (will spend) whilst in Seychelles”
Repeating and rephrasing questions. Always ask the questions in the exact way that they are
worded on the survey. If you sense that the respondent has misunderstood the question,
repeat the question. As a final resort, try to rephrase or explain the question without changing
its meaning.
Interpreting questions. Sometimes for open questions, it might be good to summarize what
the respondent said, in order to check if you understand what he/she means. You can do this,
for example, by saying: - ‘If I understand you correctly, you are saying that ...?’
Polite guiding of respondents. In cases where respondents lose track of the question you
initially asked, you can politely guide him/her back to the question.

13.After the interview


Thank the respondent. After the interview, you thank the participant and you ask again
if he/she has any more questions.



Update the survey. Ensure that the electronically filled questionnaires are backed up and
uploaded after each interview and at the end of each interview day.



Record-keeping. Maintain accurate, up-to-date records of progress in the field.



Reporting. Submit timely and accurate reports.



Keep Field Supervisor informed. Keep Field Supervisor informed of problem areas that
might affect progress. Meet up with Field Supervisor after each day of field work to discuss
any issues/problems which may have risen.
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APPENDIX
APPENDIX I: OUTLINE FOR TRAINING PROGRAMME
A. Interview techniques
Theoretical
 Objectives of research and methodology


Data-collection tools to be used (an overview)



For each question WHY the information is required



In depth discussion should follow concerning the data-collection tools (questionnaires
and possible checklists) to be used by interviewers. Plan for data collection, and



Plan for data analysis



Clear instructions concerning to what extent research assistants are allowed to alter the
phrasing of questions, if it seems necessary and whether to probe for answers.

Practical
 Role-play


Field test
B. The interview



Ask questions in a neutral manner



Not showing by words/expression what answers one expects



Not showing agreements, disagreement, or surprise; and recording answers to open
questions precisely as they are provided, without sifting/interpreting them



Check that questionnaire is filled completely before finishing interview
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APPENDIX II: GUIDELINES FOR FIELD SUPERVISORS
A. Responsibilities of Field Supervisors
As a Field Supervisor, you will have to ensure the following:


Who will collect what and when? What resources?



Ongoing supervision (especially at beginning of data collection period).



Accompany on selected visits/question a sample of interviewees concerning key aspects
of interview.



Check at the end of each day during the data collection period whether the questionnaires
are filled in completely and whether the recorded information makes sense.



Ensure that the Research Assistants have enough time to reach interviewees.



Ensure the safety of the Research Assistants.



Ensure that Research Assistants correctly save the filled questionnaires and that they are
backed up and uploaded daily.
B. How to perform quality control checks



Check that all information has been properly collected and recorded.



If there is inconsistency where you note that a surveyor is concluding their quota of
interviews in record time, check that they are actual interviews.



If it is not possible to correct information that is clearly inconsistent, you may consider
excluding this particular part of the data from further processing and analysis.
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